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SLAVIC POLITICAL WEB: GENDERED ANALYSIS 

Introduction 

The Internet is becoming a more prominent venue for political issues and with 
each election is increasingly important way for candidates and officeholders to 
communicate with constituents and the public at large (Dolan 2005, 33). Cyber-
politics arises as a new type of political communication. Rita Kirk Whillock ar-
gues that in its simplest form 'cyber-politics involves Information dissemination, 
communication exchange, and the formation of electronic political coalitions 
across the Internet' (1997, 1208). Little by little the Web becomes more and more 
populär for online political activity. A great variety of web genres are used for 
their purposes, including e-mail, discussion groups, web pages, blogs and online 
news groups (Katz, Rice 2002). Pauwels analyzing opportunities and issues of 
online media research also asserts that web pages have definitely received far 
less scholarly attention in this area than other forms of CMC (chats, e-mails, Vir
tual games, blogs, etc.), however within all genres used in cyber-politics, namely 
the personal web site, presents very cheap and convenient tool for keeping, dis-
seminating and update of useful Information (Pauwels 2005). It also permits for 
its owner to communicate with their potential audience directly not through the 
official (sometimes politically biased) mass media. Simultaneously the personal 
web site is a tool that can be used for advocacy: to make people aware of impend-
ing congressional votes and to ask people to phone or e-mail their representatives. 
The site also provides information or fund-raising Services, lobbies for legal action, 
identifies potential party member or consolidates the political audiences and parti-
sans. Gradually these sites are used not only as a means of self-advertisement, 
image-promotion or consolidating political efforts but they present a helpful 
communicative tool for professional communication of any kind (Schau, Gilly 
2003). Pippa Norris also asserts that compared with traditional media, party and 
political leaders web sites currently play a more distinctive role in the process of 
all political communication (Norris 2003, 21). 

Thus the personal pages of politicians are considered in this study as their 
Virtual political offices. These Offices provide all logistics to sustain professional 
online activity: managing political impression online, maintaining a necessary 
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and constant feedback with their electorate and citizenry, and supporting effec-
tive political communication around the clock. Coincidentally these web pages 
develop a unique platform for building Virtual identity including the political 
one. 

Gender Online 

The previous research indicates a number of gender traces in this area. Some 
scholars fix gender differences into the social purposes of personal web page 
production. Gender does not influence the male or female priorities much, ex-
cept that women more often use web pages to establish and maintain relation-
ships and less for self-promotional purposes. The same research also reveals that 
larger differences were impacted by the age of Internet-users (Petric 2006). 
There are differences between the kinds of identity presented by men and 
women and in the ways the identity is presented (Dominick 1999, Miller, 
Mather 1998, Miller, Arnold 2001, Goroshko 2006, 2008). Females also more 
often include information about personal and intimate topics than males do. Fur
ther, females are more likely than males to include information about their fam-
ily, a spouse or romantic partner. Women and men do not differ in the frequency 
of the occurrences of speaking about their likes and dislikes, with sport topics 
being an exception. Females are far more likely than males to include Statements 
about their outlook on or philosophy of life. 

Concerning cyber-politics the research on American candidates and cam-
paign Websites reveals that women do not focus their priorities on a set of gen
der stereotyped points, but instead campaigned on a set of the same topics as 
their male opponents (Dolan 2005). The study conducted by Niven and Zilber 
also confirms that female presentations on the political web do not support the 
images proffered by mass consciousness and citizenry contributors (Niven, Zil
ber 2001). 

Female pages also contain some examples of poetry, stories, or artwork more 
than male pages. However there are no differences in the type/number of links 
that each page contains. Nor is there a difference in feedback mechanisms and 
usage of visual images (Dominick 1999, 652-653). The results obtained in other 
studies of personal pages contradict to this data substantially. Thus, the research 
of a random sampling of 70 men's and women's Yahoo! homepages by Miller, 
Mather and Arnold (1998, 2001) indicates a lot of gender differences concerning 
the site interactivity, the number of links and visual images, and the volume of 
text messages. Women's pages are sometimes longer, contain more guest books, 
links, e-mail addresses, and show more awareness and responsiveness to their 
reader. When women and men represent themselves visually in their pages, only 
men use joke images and only women use symbolic representations (ibid, 4). 
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The questioning conducted by Miller and Arnold on building individual identity 
within an institutional Web page framework testifies that women academics of-
ten feel certain embarrassment to present themseives online as private persons 
and cancel their photos and intimate information from their web sites as under-
mining their academic Status (Miller, Arnold 2001). My own research of ran-
domly selected homepages also confirms the data obtained by Miller and 
Mather: women appear to be more experienced and more skillful communica-
tors than men. Women are more interested in feedback whereas male communi-
cative behavior concentrates more on self-presentation, i.e., an original PR of 
their seif (Goroshko 2006, 2008). Larisa Kompanceva has obtained the same 
results researching the politicai space of UaNet (Ukrainian-speaking segment of 
the Internet) (2004). 

Given that personal and social aspects of identity are combined in CMC, it is 
easy to see that the structure of gender relations can be viewed through the jux-
taposition of 'individual P and T - as a representative of a gender group' 
(Klecina 2004, 335). Gender identity is not fixed, however, and can be impacted 
greatly by social transformations. Simultaneously, gender identity is considered 
the most stable among the other forms of identity when the individual as a sub-
ject of gender relations is located into the System of external evaluations by 
his/her social surrounding that corresponds with the norms of 'feminin-
ity/masculinity'. The Opposition of 'femininity/masculinity' becomes a marker 
for performing gender identity (ibid, 30). As a venue for self-presentation and 
self-disclosure personal web pages provide a fertile ground for the study of gen
der identity. The opportunity to make a complex, multi-layered, but controlled 
presentation - the hypertext seif- does provide new possibilities for how people 
can think about themseives, and get others to think about them as men or women 
(Burnett, Marshall 2003, 79). 

Presently, the topic of gender on the English-speaking Internet is rather well 
researched in a great number of aspects (including the politicai web) but there 
are no comparative studies across languages and cultures and for the Russian-
speaking Internet this research problem has been initiated only recently (Kom
panceva 2004; Goroshko 2006, 2008). Thus the main objectives of the article 
are to clarify and specify such issues as: 
• how CMC environment and language contribute to the development of a 

gender-specific politicai identity and vice versa (Basing on the case study re
search of personal web pages on the Russian-speaking Slavic Internet); 
• how the Internet can contribute towards building an alternative public sphere 

in the society and how women and men can benefit from it. 
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Research Context and Methodology 

The political sector of the Internet is identified as an object for this study with a 
special stress on gendered aspects of CMC through personal web pages of 
Ukrainian, Russian and Byelorussian political actors. It has been decided to re
search a so-called Slavic political web basing on a number of selective criteria. 
The main criteria of selection are linguistic since the latest research of national 
Segments of Russian, Ukrainian and Byelorussian Internet shows that 90% of 
these sectors are presented by Russian-speaking segment of the Net and the lan-
guage itself presents a powerful tool for creating, manifesting and performing 
identity. Russian-language pages also occupy 11% of the Worldwide Internet 
(Herring et al. 2007). It is also vitally important to observe the post-Soviet, post-
totalitarian gender identity formation including the Virtual one, since there are a 
lot of differences between western and post-Soviet development of and views on 
gender relations in general (Temkina, Zdravomyslova 2003). 

In addition, a great number of CMC scholars consider web pages as visual 
and multimodal cultural expressions (Pauwels 2005). Hence it would be valu-
able to trace the link between cultural, gender and political Virtual identities 
within intersectional perspective for deeper insight into the process of current 
identity formation in the postmodern globalized medium. The theoretic analysis 
reveals that the gendered facets of the identity on the political web present no-go 
area for study as well as there has been practically no research of cyber-politics 
across western and non-western cultures. As for post-Soviet area there is total 
absence any data as to this point. 

One can suggest that a political site, unlike a personal web page, is mediated 
not only through the Computer Channel of communication but at the same time 
through the team of Professionals engaged into the maintenance of various site 
activities: design, development, promotion, Operation, etc. One can suppose site 
owners at their best can only supervise, approve or disapprove of the thematic 
Alling of his/her site, the logic architecture of its context and design, pick out 
certain color palette, etc. (the interview with the head of Julija Tymoshenko's 
personal site design team has been used). Some politicians can participate in in-
teractive online activity with their audiences through specially organized site-
forums, emails, etc. Hence, to research the political web means to study partly 
the gendered and partly cultural mediated features in online identity building: 
certain constructs influenced greatly by two principal factors - technical (the 
web) and human (the team). I assert that it may provide a new dimension to the 
whole trend of gendered research online. Thus, the study focuses on the types of 
Information appearing online rather than conceptualizing technology as the vari
able of the research. At the same time the information is regarded as the most 
extensive and substantial factor of a political web (Jarvis, Wilkerson 2005, 3). 



Slavic political web: gendered analysis 335 

Hence thematic rubrics with their fillings, inventory of topics and snaps located 
on the site are selected items for this research. 

A political seif is also emerging in the process of interaction on the web. 
The research testifies that both symbolic meanings and the structure of inter
action are crucial for this process. That is, the meaning and the form of inter
action are symbiotically wed in the process of communication. In this proc
ess, a sense of seif is constructed, maintained, and transformed. Hence, any 
investigation of seif necessitates examination of both meaning and form 
(this is particularly the case for the Virtual seif because it is contextually 
located within the structure of computer-mediated interaction (Waskul, 
Douglas 1997, 382). For these reasons, the research should begin with the 
descriptive analysis of the form of on-line communication, move toward the 
analysis of the meanings of symbolic Systems used by people, and ulti-
mately illustrate the emergence of 'cyber-self. All previous research of the 
political web indicates that three notions appear particularly valuable for the 
study: 'information', 'identification' and 'interaction' (Jarvis, Wilkerson 2005, 
3). As identification features party and national cues and Symbols, imagery 
structure and color palette choice are selected as research items. All types of the 
links located on the site have been researched as Dominick agues that people use 
links on their home pages as a means of social association, so that by providing 
a set of links to other sites, people indirectly define themselves by listing their 
interests (Dominick 1999). More boldly Miller declares: 'Show me what your 
links are, and I teil you what kind of a person you are' (Miller 1995). 

As a powerful means for political networking and advocacy web sites may 
contain guest-books, rant-pages and mailing lists permitting their hosts to seek 
positive reinforcement by inviting visitors to subscribe to the informational let-
ter or e-mail question to the site owner or plainly to sign their 'guest-books' 
(Jarvis, Wilkerson 2005). Consequently the number of guest-books, rant-pages, 
blogs, counters and all elements in web design providing interactivity for web-
page: e-mail addresses, invitations to chats and forums, discussion lists, appeals 
to visit this home page again, etc. are analyzed and calculated. 

The latest information drawn from CMC theory indicates that the language 
provides a powerful tool for gender and culture identity formation not only off
line but also online (Danet 1998, Atabekova 2005). Some peculiarities concern-
ing the linguistic design of sites are analyzed in terms of gender. The following 
items are chosen to trace on the web: the use of personal pronouns (which would 
probably show the difference between individualistic and collective way of 
thinking on the web), imperative verbs (that can appeal directly to the site's visi
tors and provide the imitation of the shared virtual space between the site owner 
and its visitor) and the means of politeness manifested on the sites {behabitives 
like: sorry, we apologize, thankyou, welcome which can indicate the gender pe-
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culiarities in speech styles) (Shvedova 1998). All objects for research counted 
20 items (see Appendix Nl). 

Pauwels criticizes the recent CMC srudies of web pages for their focus on a 
rather limited approach to the phenomena researched, simplification of methods 
or devices (e.g. 'more links' means 'more democratic'), prevalence of purely 
descriptive level (listing typical categories of the content and their potential role 
in the identity construction), the textual analysis is biased towards research of 
the detriment of cultural and ethnographic methods of the hybrid media (2005). 
Pauwels asserts that the hybrid multi-layered space as a web site requires hybrid 
research methodology (e.g. to perform a detailed analysis of the form, content 
and Organization of the imagery: the selection of moments and subjects, their 
posture, the anchoring with verbal parts, etc.) (ibid, 609-610). Therefore the 
content analysis is exploited as a widely used tool for conducting objective, sys-
tematic, and reliable analysis of communication content and appropriate proce-
dure for analyzing cultural peculiarities on the web (Singh, Baack 2004; Jarvis, 
Wilkerson 2005, Gorny 2006). To maximize the understanding of the web 
pages, both quantitative and qualitative techniques are applied (Jarvis, Wilker
son 2005, 5). 

Sample 

The selective criteria for sample formation are based on political ratings and po-
sitions which political actors occupy in the local political hierarchy and the 
presence of a personal web site since the preliminary research of the political 
web (investigation of directories containing the contact Information about politi
cal officeholders: data about peoples' representatives (Verkhovna Rada Ukrainy 
(UaNet) (http://gska2.rada.gov.ua/), Gosudarstvennaya Duma Rossijskoj Fed-
eracij (http://wwwduma.gov.ru) (RuNet) and Nactional'noje Sobranije Respub-
liki Belorus' (BeNet) (http://www.house.gov.by) reveals that only about 20-30% 
of politicians have their personal sites. Later a couple of sites by oppositional 
leaders in Byelorussia and Russia have been added to the sample to provide a 
little diversity to the official politweb. 

Thus this study presents a qualitative and qualitative research of twenty spe-
cially selected home pages of political officeholders retrieved from the national 
segments of Russian-speaking post-Soviet web (see Appendix N2). Conceptu-
ally the homepage is selected because it serves as a content gateway that 
strongly influences an option whether a visitor will stay and investigate or 
switch to the other Cyberspace destination (Jarvis, Wilkerson 2005, 6). 

http://gska2.rada.gov.ua/
http://wwwduma.gov.ru
http://www.house.gov.by
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Results and Discussion 

The study reveals that male political pages dominate as in real life one can ob-
serve a prevalence of male-dominated political discourse all over the former So-
viet space especially in Russia and Byelorussia where females are practically 
excluded from cyber-politics (only one female Byelorussian site has been found 
and its owner is a feminist scholar, not a political activist). This data is in sharp 
contrast with real politics. Thus there are 31 women among 100 representatives 
in the Byelorussian supreme political body (Nacional'noje Sobranije Respubliki 
Belorus'). The female sector in Ukrainian political web is the biggest. 

The research also reveals that the information on the political sites is orga-
nized in dialogical format. The addressing is actively used to provide a two-way 
communication and stimulate the visitors' response and feedback. The results 
indicate that female sites are more communicative. Women are trying to sustain 
networking very intensively beyond 'national' boundaries and culture does not 
influence this female networking greatly. One can assert that interactivity and 
dialogism are interwoven on the female web: there are more counters and guest-
books, appeals to comment on the site, rant-pages, etc. Female web pages pro
vide more opportunities for instant on-line communication such as chats and 
forums. The Julija Tymoshenko's Site can be set up as a model how to interact 
online. 

Cf. Fig. 1 The Julija Tymoshenko's Homepage 

However, this difference between male and female samples is not so striking as 
in the research by Miller and Mather (1998) or Miller and Arnold (2001). 
Among all web Services providing interactivity online, only blogs are not used 
on the Slavic political web. It enables to testify that blogging has not become a 
populär social practice yet as it is in the West (Goroshko 2008). 

The content analysis of the rubrics titles reveals that 70% of male and female 
titles are identical. They maintain such rubrics as: 'Bio', 'Press-releases', 'Per
sonal', 'Speeches', 'Archives', 'Photo-album', etc. However, there are more dif-
ferent rubrics titles located on the female web. At the same time they are more 
diverse. It might indirectly testify that female Virtual identity is more dispersed 
and not so homogenous as the male one but this question requires further re
search. 

It is interesting that sample female pages contain rubrics presenting their 
owners in different social-roles clearly indicating their group identity. The Start 
page of Inna Bogoslovskaja's site definitely demonstrates its owner's group 
identity associations: Inna Bogoslovskaja manifest herseif through such rubrics 
as 'Sponsor', 'Business Lady', 'Political Leader', and 'Social Activist'. Irina 
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Khakamada's homepage maintains such rubrics as 'Sunday', 'My Samurai Prin-
ciples', 'I Go to the Presidency', etc. 

Cf. Fig.2 The Inna Bogoslovskaja's Homepage 

The study of thematic Allings and imagery located on the web sites shows that 
the male political web exploits more seif- and member-centered approaches to-
wards the information posted online. Male sites seem to be more conceptual 
whereby mission and objectives, principles of social activity, and comment and 
analysis concerning everyday political and public events are formulated more 
clearly and efficiently as well. However in comparison with the female web they 
are more boring as excessively politicized especially this peculiarity especially 
manifests itself on the official political web. Information on male pages rests on 
the motto, Tt is more important to present yourself than to lend an ear to some-
body'. Males tend to underscore the distance between an elected official and a 
visitor. This pattern is particularly evident in their biographies, description of 
activities tending to focus on the accomplishments and professional success of 
career-oriented persons in very reserved and formalized ways. One can speak 
about two issues dealt with by the Creators and owners of the male sites with re-
gard to the information: a desire to offer citizenry direct access to all political 
information, and a temptation to limit the amount of data shared with the public. 
The American political web reveals the same tendencies (Jarvis, Wilkerson 
2005, 3). 

At the same time the conducted research indicates that women are more open 
to the public. On the female web more personal (even intimate information) can 
be exposed globally. One can observe that private and individual easily can be 
intermingled with public and professional. As for the male sample sites their 
owners prefer to keep social distance with their visitors. The sites by Byelorus-
sian political leaders (both ruling and oppositional) cancel all personal and fam-
ily information from their homepages. This feature can be explained probably 
by the influence of the former Soviet mentality still prevailing in this country. 
It is significant that only male homepages expose both positive and negative in
formation about their owners (e.g. the site by V. Medvedchuk maintains the ru-
bric 'Rumors about Medvedchuk' or the site by A. Chubais keeps the column 
'Opponents about Chubais' where it is possible to find even derogatory and in-
sulting information and comment about his owner. 

Cf. Fig.3 The Anatolij Chubais's Homepage 

Sometimes the men can speak openly about their own mistakes, e.g. the Med-
vedchuk's site contains the following passage: 'One can not always win. A per-
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son involved in politics shall ever remember that triumphs are alternated with 
defeats. Otherwise, progress would have been impossible. 1 have already experi-
enced it in my life, as an outbreak of the parliamentary struggle has forced me to 
leave the Deputy Speaker' s chair. But even then I was not shocked, having been 
prepared to be in and out of office. One should be able to live an ordinary life, 
where the family, love and whole-hearted devotion are of much more impor-
tance than any other thing'. Hence one can speak about the building of negative 
male identity only on the Slavic political web. The data obtained from Slavic 
female and all American political webs show the opposite. Their owners never 
reveal negative facts about their personality or provide links to the sites of their 
opponents (Goroshko 2008. The 2004 US Presidential Election: A View from 
the Web, 2004). However the list of features that web enthusiasts wanted to be 
located on the political homepages must contain alternative views, issues and 
positions (ibid.). It must be a powerful PR move for political actors benefiting 
greatly to their images off- and online. 

The interesting Observation concerns rubrics containing humor about office-
holders. The study shows that only certain male homepages (as a rule by opposi-
tional leaders) locate humor on the web. The homepage by Chubais keeps even 
the rubric 'Anecdotes about Chubais'. This fact supports the claim that male and 
female ideas about having permission to use humor in public - specifically, in 
Virtual reality on political web - differ significantly. 

It is also an unexpected revelation that only Ukrainian politicians permit to 
locate anti-Semitic information on their sites. Thus the site by S. Khmara ex-
poses the owner's article with the title 'President Kuchma is the Father for all 
Jews in Ukraine' or the site by Leader of Progressive Socialist Party of Ukraine 
N. Vitrenko abounds in insulting and derogatory remarks, words and cartoons of 
her political opponents. One can consider inadmissible to promulgate this stuff 
within any civilized public discourse including the political web. 

Cf. Fig.4 The Natalija Vitrenko's Homepage 

The research testifies to the great impact of local political Situation on the 
homepages' filling and strucrure: sites of oppositional Byelorussian leaders (Ma-
linkevich, Kozulin and Levonevskij) look like posters appealing for urgent po
litical actions and resistance in spite of the governmental sites presenting only 
officially approved information about legislature and constituency issues in 
'brochureware' format with a long list of suitable links in this area. 

Cf. Fig.5 The Valerij Levonevskij's Homepage 
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Cf. Fig.6 The Alexander Kozulin's Homepage 

It is worth mentioning that female political web is mute in Byelorussia currently. 
However one can remark that male political sites demonstrate a great gap (huge 
social distance) between their officeholders and ordinary citizenry. A great 
number of male photos are suit-and-tie headshots in front of national flags and 
house representatives' buildings. 

Cf. Fig.7 The Start-up Page of Alexander Lukashenko's Official Site 

They often occupy the central position on the homepage with postures demon-
strating symbolic capital and power very clearly. This imagery also shows all 
trappings of the political office, signifying the position of its owner rather than 
his/her relationships with constituents. As for imagery the selection of photos 
located on the web where the male figure of the site owner occupies the biggest 
space at the background of the national Symbols or ordinary electorate. Some-
times other VIPs can Surround this figure. My data completely confirms the re-
sults of Jarvis and Wilkerson obtained from American political web (Jarvis, 
Wilkerson 2005, 10). As for the graphic objects, both women and men locate 
practically the same number of their photos. There is no difference in using ava-
tars containing complicated web-design, party cues, logos, etc. Only party cues 
are registered in this research, this feature being more pronounced on female 
sites. This fact can be attributed either to higher emotionality of a female web or 
female inclination to have a more pronounced party identification but it is more 
a preliminary supposition requiring further examination. 

The study reveals that female sites are more colorful and the imagery is more 
diverse than on the female sites. As for the color design, male sites are more la-
conic and reserved in their essence. Ukrainian male sites are presented mainly in 
blue, yellow and gray shades. Female sites' palette includes such colors as pink, 
gray, yellow and blue. 

On all the researched homepages cutting edge multimedia (Streaming video 
and audio) widely involved with the exception of Victor Yanukovich's and 
Julija Tymoshenko's sites intensively exploiting all possibilities provided by the 
modern technologies. 

As for the language diversity of Slavic political web, practically all sites 
hosted in Russia are bilingual maintaining English and Russian versions of their 
content. However sample sites hosted in Ukraine and Byelorussia are usually 
created in three Slavic languages. 

However one can face the Situation when two language versions of sites are 
only declared on the home page and in reality (even virtually) only one version 
is located on the web (see Natalija Vitrenko's or Olexandr Moroz's sites). 
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Sometimes there are a lot of differences between the versions written in the State 
language and in English and Russian (see Raisa Bogatyriova's or Lyudmila Su-
prun's sites). The English version is not as frequently updated as the version 
created in the local or State language. 

Cf. Fig.8 The Lyudmila Suprun's Homepage 

The research of political personal pages reveals the existence of recurring texts 
on the Slavic politicians' web pages. Their usage is not accidental but a stable 
feature of the e-language of politics. These Statements have authority over the 
people, and their usage actualizes such concepts as 'duty', 'justice', 'trust' hav-
ing social significance and importance for site visitors. The recurring texts can 
be met mainly on Slavic sites and are completely absent on the American web 
(Goroshko 2008). It can be attributed to the collectivistic post-Soviet conscious-
ness and culture. The Luydmila Suprun's site even maintains a specially orga-
nized questionnaire to find out the level of trust in certain political leaders. 

As for the gendered speech style female sites contain more polite expressions 
confirming again Lakoffs (1975) highly criticized hypothesis about more polite 
women speech: 'Dear Visitors! I'm very glad to welcome you on the site. I'm 
sure that your decision to communicate with me on-line was not accidental. It's 
the evidence for me that you are not indifferent to this Information and my work. 
Your friendly support is very important for me. Thank you for your trust! Yours 
faithfully, Lyudmila Suprun' (Lyudmila Suprun's site). 

This research does not register any serious gender differences concerning the 
number and usage of the links as the previous studies declared (Miller, Mather 
1999, Goroshko 2006). The inner links (inside the body of the site) are prevail-
ing over the outer links directing to other web resources practically on all sam
ple pages. All sample sites are updated on permanent base and rather regularly 
(it was traced in the fresh 'Press-releases' or 'News' rubrics with the indication 
of the exact date and time). There are neither cultural nor gender differences in 
these features on the political web. Probably the cyber-political discourse might 
differ greatly from everyday life practices particularly in terms of these dimen-
sions but additional research is required to clarify this supposition. 

Summary and Conclusions 

The study shows that the female online identity appears more dispersed, indi-
vidualistic, and akin to a collage or bricolage since no officeholder creates a site 
entirely from the Scratch by him/herself. Hence one can State appearing of a new 
multimodal Virtual identity on the political web. This identity building is medi-
ated 'intersectionally' by cultures, technologies, genders, etc. 
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The selective study of political personal web pages provides a set of characteris-
tics peculiar to the gendered Virtual identity: Judging by their personal web 
pages, women appear to be more experienced and more skillful communicators 
than men. For example, women are more interested in feedback and networking 
whereas male communicative behavior concentrates more on self-presentation, 
i.e., an original PR of their seif. 

Women are more inclined to employ an expressive way of information gath-
ering and processing while men adopt a more instrumental approach towards 
information retrieving. 

The research confirms the idea that the boundaries between the 'private' and 
the 'public' are rather stable on the political web and only the female political 
web reveals more intensive blurring between private and public online. 

One can speak about building a negative identity on the political male web 
that can be motivated by Slavic alleged uniqueness and mentality or uniqueness 
of post-Soviet political discourse requiring unusual PR moves to sustain the po
litical image online when all traditional media are closed practically for all op-
positional voices. Current political Situation either in Russia or Byelorussia 
clearly demonstrates this assertion. 

One more aspect of the Website research must be concentrated on the site 
producer since the web site can be viewed from the triangulär perspective: 
'owner - visitor - producer'. The factor of the site producer who acts not only as 
just a content-provider but primarily as a web architect and Supervisor of all ac-
tivities running through the site. He may play a definite role in the process of 
social meaning-making (as a gate-keeper or co-producer). 'He can be involved 
into the broader social and political infrastructure that surrounds the definite rep-
resentational practices as well as technical Standards and defaults' as Pauwels 
asserts (Pauwels 2005, 611). Viewing homepages as symbolic social texts and 
querying about their intended Virtual audience and potential changes over times, 
genders, and cultures would allow to better interrogate these sites and gather in-
sights as to their primary purposes of communicating better through the web and 
be more in line "with the potential of the medium to serve the online public" 
(Jarvis, Wilkerson 2005, 19). 

Deliberate political identity construction particularly the Virtual one, very of-
ten trying to present the polished image of oneself, 'not telling a blatant lies but 
by offering a selective amount of data is a widespread practice in most forms of 
human exchange, only the means and degree may vary according to medium, 
purpose and circumstance' (Pauwels 2005, 609) and this research can add to 
more factors - country and gender. The web forms both a unique subject and a 
tool for cultural and gender expressions and a more culturally and gendered fo-
cused analysis ofa hybrid media as the Net is permits to become more culturally 
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and gender 'savvy and expressive when using the web as a tool to communicate 
their insights' (ibid, 612). 

However the cyber-politics perspective is in the hands of all political 
stakeholders who are to develop new ways to reinvigorate social capital through 
exploring new possibilities of superhighway environment that the Internet pre-
sents. 'Whether or not the promise of this new medium is fulfilled depends on 
access to the medium beyond the upscale Citizens who predominantly use it' as 
Montague Kern argues (Kern 1997, 1248) although many problems, of course, 
remain unresolved in this area and tendencies of this development are not pre-
dicted so easily and the assertion 'we are what we post' does not yet close the 
door to debate. 

Summarizing this article one can mention that new political practices and 
tendencies are arising on the web. They address a great number of central diffi-
culties and possibilities available to scholars in rethinking the identity concep-
tions, exploring the new promising cultural potential of the Net in a more inte-
grated and simultaneously fragmented surrounding social space. 

R e f e r e n c e s 

Atabekova, Anastasija 2005. Linguistic design of web pages (comparative 
analysis in English and Russian), Moscow: RUDN. 

Burnett, Robert, Marshall, David 2003. Web theory: An introduction. London: 
Routledge. 

Danet, Brenda 1998. „Text as mask: gender and identity on the Internet", Jones 
S.G. (ed.), Cybersociety 2.0., Thousand Oaks CA: Sage. 

Danet, Brenda, Herring, Susan (eds.) 2007. The Multilingual Internet: Lan-
guage, culture, and communication online, New York: Oxford University 
Press. 

Dennet, Daniel 1991. Consciousness Explained, Boston: Little Brown. 
Dolan, Kathleen 2005. „Do Women Candidates Play to Gender Stereotypes? Do 

Men Candidates Play to Women? Candidate Sex and Issues Priorities on 
Campaign Websites", Political Research Quarterly 58 (31), 31-44. 

Dominick, Joseph R. 1999. „Who do you think you are? Personal home pages 
and self-presentation on the World Wide Web", Journalism and Mass 
Communication Quarterly 76/4, 646-658. 

Döring, Nicola 2002. „Personal home pages on the web: A review of research", 
Journal of Computer-Mediated Communication 7/3, retrieved January 25, 
2007, http://jcmc.indiana.edu/vol7/issue3/doering.html 

http://jcmc.indiana.edu/vol7/issue3/doering.html


344 Olena Goroshko 

Ess, Charles, Sudweeks, Frank 2005. „Culture and computer-mediated commu-
nication: Toward new understandings", Journal of Computer-Mediated 
Communication 11/1, retrieved March 25, 2007, 
http://www.jcmc.indiana.edu/voll 1/issuel/ess.html. 

Foot, Kristen A., Schneider, Steven M. 2000. „Congressional candidate web 
sites in Campaign 2000: What web enthusiasts wanted what candidates 
provided. NetElection.org", The Internet & Campaign 2000, retrieved 
March 18, 2007 from http://Net.election.org. 

Gorny, Evgenij 2006. „Russian Live Journal: The impact of cultural identity on 
the development of Virtual Community", Schmidt Henrike, Teubener Katy, 
Konradova Natalja (eds.), Control + Shift. Public and Private Usages of 
the Russian Internet, Berlin: Norderstedt, 73-90. 

Goroshko, Olena 2006. „Netting Gender", Schmidt Henrike, Teubener Katy, 
Konradova Natalja (eds.), Control + Shift. Public and Private Usages of 
the Russian Internet, Berlin: Norderstedt, 106-119. 

Olena Goroshko, 2008. „Virtual Political Office where Culture and Gender 
Meet", The Handbook of Research on Virtual Workplaces and the New 
Nature of Business Practices, Idea Group Inc., 636-662. 

Haas, S.W., Grams, E.S. 2000. „Readers, authors and page structure: A discus-
sion of four questions arising from a content analysis of web pages", Jour
nal ofthe American Society for Information Science 51/2, 181 -192. 

Jarvis, Sharon, Wilkerson, Kristen 2005. „Congress on the Internet: Messages 
on the Homepages ofthe US House of Representatives, 1996 and 2001", 
Journal of Computer-Mediated Communication 10/2, retrieved March 18, 
2007, http://www.jcmc.indiana.edu/vol 10/issue2/jarvis.html. 

Katz Joseph. E., Rice Robert E. 2002. „Interaction and expression: Seif, identity, 
and homepages", Social Consequences of Internet Use, London, 265-283. 

Kern, Montague 1997. „Social Capital and Citizen Interpretation of Political 
Ads, News, and Web Site Information in the 1996 Presidential Election", 
The American Behavioral Scientist 40/8, 1238-1249. 

Klecina, Irina 2004. Psikhologija gendernykh otnoshenijj, SPb: Aletejja. 
Kompanceva, Larisa 2004. „Diskurs-analiz ukrainskogo politicheskogo Inter

neta (gendernyi aspect)", Aktualnij problemy teorij kommunicaci, SpB: 
SPU, 112-134. 

Lakoff, Robin 1975. Language and Woman's Place, New York: Harper and 
Row. 

Miller, Hugh 1995. The presentation of seif in electronic life: Goffman on the 
Internet, retrieved March 18, 2007, 
http://www.ntu.ac.uk/soc/psych/miller/goffman.htm. 

http://www.jcmc.indiana.edu/voll
http://NetElection.org
http://Net.election.org
http://www.jcmc.indiana.edu/vol
http://www.ntu.ac.uk/soc/psych/miller/goffman.htm


Slavic political web: gendered analysis 345 

Miller, Hugh, Mather, Rüssel 1998. „The presentation of seif in WWW home 
pages", Proceedings of the IRISS' 98 Conference. Bristol, UK, retrieved 
March 1, 2007 from http://ess.ntu.ac.uk/miller/cyberpsych/millmath.htm. 

Miller, Hugh, Arnold, Jill 2001. „Breaking away from grounded identity? 
Women academics on the Web", CyberPsychology & Behavior 4/1, 95-
108. 

Niven, David, Zilber, Jeremy 2001. „Do Women and Men in Congress Cultivate 
Different Images? Evidence from Congressional Web Sites", Political 
Communication 18,395-405. 

Norris, Pippa 2003. „Preaching to the Converted? Pluralism, Participation and 
Party Websites", Party Politics 9/1, 21-45. 

Pauwels, Luc 2005. „Websites as visual and multimodal expressions: Opportu-
nities and issues of online hybrid media research", Media, Culture & Soci
ety 211A, 604-613. 

Petric, Gregor 2006. „Conceptualizing and measuring the social uses of the In
ternet: The case of personal web sites", The Information Society 22, 291-
301. 

Schau, Hope Jensen, Gilly, Mary C. 2003. „We are what we Post? Self-
Presentation in Personal Web Space", Journal of Consumer Research 30, 
385-404. 

Shvedova, Natalija 1998. Mestoimenie i smysl. Moscow: Nauka. 
Singh, Nitish, Baack, Daniel W. 2004. „Web Site Adaptation: A Cross-Cultural 

Comparison of US and Mexican Web Sites", Journal of Computer-
Mediated Communication 9/4, retrieved Nov 5, 2007, 
http://jcmc.indiana.edu/vol9/issue4/singh_baack.html. 

Slater, Don 2002. Social relationships and identity online and offline. In Hand
book ofNew Media: Social Shaping and Consequences ofICTs. London: 
Sage, 533-547. 

Temkina, Anna, Zdravomyslova, Elena 2003. „Gender Studies in Post-Soviet 
Society: Western Frames and Cultural Differences", Studies in East Euro
pean Thought 55,51-61. 

Waskul, Dennis, Douglas, Mark 1997. „Cyberself: The Emergence of Seif 
in On-Line Chat", The Information Society 13, 375-397. 

Whillock, Rita Kirk 1997. „Cyber-politics. The Online Strategies of '96", The 
American Behavioral Scientist 40/8, 1208-1225. 

Winn, Eleanor, Katz, James E. 1997. „Hyperbole over Cyberspace: Self-
Presentation and social boundaries in Internet home pages and discourse", 
The Information Society 13/4, 297-327. 

Xenos, Mark. A., Foot, Kristin. A. 2005. „Politics as Usual, or Politics Unusual? 
Position Taking and Dialogue on Campaign Websites in the 2002 U.S. 
Elections", Journal of Communication 1/3, 169-185. 

http://ess.ntu.ac.uk/miller/cyberpsych/millmath.htm
http://jcmc.indiana.edu/vol9/issue4/singh_baack.html


346 Olena Goroshko 

2004 Presidential Campaign Sites 2005. Retneved March 11, 2007, 
http://www.politicalweb.info/2004/2004.html. 

Appendix 1: List of Research Objects 

Site Owner: 
1. Names of rubrics 

2. Their numbers 

3. The presence of forum, e-mail, guest-book, mailing list, blog, rant-page, navigational 

site search, etc. 

4. The ratio of the text volume to the images' volume 

5. Number of images and their content 

6. Number of languages 

7. Color palette, number of basic colors 

8. The general site design 

9. The Number of inside links 

10. The Number of outside links 

11. The Presence of negative Information 

12. Photos (number and quality) pictures of the owner, party Symbols and images, cultural 

and national symbolics presented on sites 

13. Informational content 

14. Presence of Multimedia 

15. Invitations to chat and forum, discussion list, appeals to visit this home page again, etc. 

16. Pronouns (number and character), 

17. The linguistic means of expressing politeness 

IX Number of verbs and their voice 

19 Number of exclamation and question marks 

20 UPL and Recent Update and its frequency 

20 Comments 

http://www.politicalweb.info/2004/2004.html
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Appendix 2: List of Sample Homepages 

Title URL Position in Local Political 
Structure 

Viktor Medvedchuk -
personaln'yj informa-
cijnyj Server 

http://www.medvedchuk.com.ua Former Head of the President 
Administration, Leader of United 
Socialist Party (Ukraine) 

Viktor Yanukovych. 
Personal'nyj informat-
sijnij Server 

http://www.ya2006.com.ua/ Prime Minister of Ukraine, 
Leader of Party of Regions, Op
ponent to the Acting President of 
Ukraine 

Sait Oleksandra 
Moroza 

http://gska2.rada.gov.ua/pls/site/  
p_deputat_kerivnyk?d_id=381 

Former Speaker of the Supreme 
Council of Ukraine "Verkhovna 
Rada" 

Oficijnij sait Stepana 
Ilkovich Khmary, 
narodnogo deputata 
Ukrajny 

http://www.hmara.com.ua People's representative from Our 
Ukraine Party (Nasha Ukraina) 
backed by the President of 
Ukraine (former Head of this 
party) 

Boris Nemtsov Per-
sonalnij Sait 

http://www.nemtsov.ru Member of Right Forces Union, 
Nominee to the Presidency 2008 
(Russia) 

Chubais Anatolij 
Lichnij Sait 

http://www.chubais.ru Member of Right Forces Union, 
Head of RAO ES, the Biggest 
National Power Energy Company 
(Russia) 

Oficialnij Server G. A. 
Yavlinskogo 

http://www.yavlinsky.ru/ Leader of the Oppositional Party 
"Jabloko" (Russia) 

Kozulin Aleksandr 
Vladislavovich 

http://www.kozylin.com/ Leader of the Oppositional Forces 
in Byelorussia, Former Nominee 
to the Presidency (Byelorussia) 

Sait Aljaksandra 
Milenkevicha 

http://by.milinkevich.org/data/ic Leader of Democratic Forces of 
Byelorussia, Former Nominee to 
the Presidency (Byelorussia) 

Officialnij Internet
portal Presidenta 
Respubliki Belarus, 
(Alexander Luka-
shenko) 

http://www.president.gov.by/ President of Byelorussian Repub-
lic (Byelorussia) 

Levonevskij Valerij 
Stanislavovich 

http://www.levonevsky.org/ Political and NGO Activist, one 
of Oppositional Byelorussian 
Leaders of Political Resistance 
(Byelorussia) 

Oficijnij sait Raisy 
Bogatyriovojj 

http://www.bogatyrova.org.ua Deputy Head of Party of Regions 
(Partija Regioniv), (Ukraine) 

Inna Bogoslovskaja -
personal'nyjj sait 

http://www.inna.com.ua Head of Populär Assembly Party 
(Veche), People's Deputy, 

http://www.medvedchuk.com.ua
http://www.ya2006.com.ua/
http://gska2.rada.gov.ua/pls/site/
http://www.hmara.com.ua
http://www.nemtsov.ru
http://www.chubais.ru
http://www.yavlinsky.ru/
http://www.kozylin.com/
http://by.milinkevich.org/data/ic
http://www.president.gov.by/
http://www.levonevsky.org/
http://www.bogatyrova.org.ua
http://www.inna.com.ua
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(Ukraine) 
Sait N. Vitrenko - lid-
era Progressivnoj so-
cialisticheskoj partij 
Ukrainy 

http://www.vitrenko.org/ Head of Progressive Socialist 
Party of Ukraine, Former People's 
Deputy, (Ukraine) 

Personal'nyjj sait Julii 
Timoshenko 

http://ww2.tymoshenko.com.ua/  
eng 

Leader of Opposition, Head of 
Our Motherland Party 
(Bat'kivshchina), Leader of Op-
positional Block "B'UT", 
(Ukraine) 

Suprun Ludmila Pav-
livna Verkhovna Rada 
Ukrajny, narodnij 
deputat 

http://www.suprun.com.ua/ The President of the Ukrainian 
Peace Fund, Vice Speaker of 
"The Civil Parliament of Women 
of Ukraine" and the President of 
the Figure-skating Federation of 
Ukraine. The Head of the Peo
ple's Democratic Party. 

Chikalova Irina http://tchikalova.iatp.by/index.ht  
m 

Byelorussian gender scholar and 
activist 

Arbatova Maria http ://www.arbatova. ru/ Famous Russian writer, feminist 
activist, member of Right Forces 
Union (Russia) 

Irina Khak.ini.nl.i ofi-
cialnij Server 

http://www.hakamada.ru/ President of Our Choice Fund, 
Deputy Head of Russian National 
and Democratic Union Movement 
(Russia) 

Oksana Bilozir Per-
sonal'nij Sait 

http://bilozir.com/ Famous Ukrainian pop-singer, 
People's deputy from "Nasha 
Ukraina' Party (Ukraine) 

http://www.vitrenko.org/
http://ww2.tymoshenko.com.ua/
http://www.suprun.com.ua/
http://tchikalova.iatp.by/index.ht
http://www.arbatova
http://ini.nl
http://www.hakamada.ru/
http://bilozir.com/
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1 M H H S Eoroc/iOBCKan ncpcoHa/ibHbiM tau? - Microsoft Internet Explorer 
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3 UntfopMotopo DCny - Microsoft Internet Explorer 
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